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 STATE FARM® AGENT Michael Cook  

The Greater Allegany County Chamber of Commerce has chosen to showcase the business of 

Michael A Cook State Farm Agent, located at 19 East Pearl Street in Wellsville. 

Mike has been a long-term member of the GACCC and during the five years his business has 

operated in Wellsville, he has been recognized by State Farm for the growth of his sales. Mike 

has also been an active member of the community, participating in several civic groups and 

donating to special area events. 

Mike and his wife Jackie previously lived in Addison, Steuben County, where he was in real 

estate. State Farm recruited Mike to Wellsville where there was no agent. Mikeôs wife Jackie 

observed, ñIn a matter of a few months that fall, we got our licenses, moved to Wellsville, 

renovated our building on East Pearl Street, and opened our business. Oh, and our daughter 

got married during all of this!ò 

Mike and Jackie have successfully grown their business. They started with just themselves as 

agents. Today, they continue in sales, but have added two additional agents. 

Mike has been acknowledged by State Farm for his successes. Not long ago, he received 

prestigious recognition as one of State Farmôs top 10 agents in the North East. 

This businessman is an active participant in the Wellsville community. He is a member of the 

Wellsville Chamber of Commerce and the Rotary and very involved with his church.  

Mi ke and his wife Jackie live in Wellsville with their three Boston terriers. The couple have 

been married for 30 years and have 3 grown children and 2 grandchildren, with a third on the 

way. Mike is an active GACCC board member and offers important input and suggestions for 

growing and improving the County Chamber.  Michael loves Wellsville and Allegany 

County ! 

Thank you, Mike, for your commitment to the business sector and your enrichment of the 

Allegany County community.  

 

Featured Business 
 



 

 

 Page 2 of 10 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
  

TIPS FOR 

ORGANIZING YOUR 

SMALL BUSINESS.ò 

The meaning of the 
phrase  press kit is 
evolving. As recently as a 
decade ago, it meant 
literally a package of 
information in a folder 
sent out to reporters to try 
and generate interest in a 
company. The kits were 
an easy way to share a 
comprehensive look at a 
business, but were 
notoriously cumbersome. 
Lots of it, to be honest, 
ended up in the recycling 
bin anyway. 
Over time, some 
companies and promoters 
got savvier. Press kits 
occasionally morphed into 
elaborately designed 
folders of multimedia 
information ï CDs, music 
samples, and content on 
flash drives. Often 
freebies were tucked 
inside, but all the same, 
much of that would be 
overlooked and land in 
the trash. 
 
These days, a press kit has 
been shrunken down to 
digital bytes, making it 
easier to handle for both 
reporters and public 
relation s teams. In 
addition to saving money 
on printing and mailing 
costs, the modern press 
kit gives media instant 
access to photos and 
videos featuring your 
business that they can 
download and use 
immediately.  
 
Public relations 
professionals say creating 

How to Put Together a Press Kit  
 

 

 

 

 

a good press kit is as 
important as having a 
website or customer 
service hotline these 
days. But putting one 
together is often as easy 
as gathering up some 
information about your 
company you already 
have lying around. But 
where do you start? 
Experts offer these tips:   
Putting Together a 
Press Kit: Focus on 
the Key Elements  
 
You want your press kit 
to be one-stop shopping 
for any journalist 
looking to write about 
your company. 

Company overview : 
What does your 
company do? When did 
it start? The overview is 
the place to sum up 
your business so that 
even someone who 
hasn't heard of you 
before will understand 
what your operation is 
all about. This can also 
include a fact sheet 
listing elements of your 
business or a timeline of 
growth and 
achievements. 

Biographies : Use this 
section to talk about 
your company's 
founders, CEO, 
chairperson, investors 
or any other key 
players. 

FAQs: You can use a 
frequently asked 
questions section to 
help differentiate your 

company from your 
competitors, Black says. 
She recommends talking 
to your sales team to find 
out what questions keep 
popping up. Your 
answers will help place 
your company in context 
of the larger 
marketplace. You may 
also want to consider 
including customer 
testimonials or product 
reviews if appropriate.  
Art : In the spir it of one-
stop shopping, your 
press release should 
provide some photos or 
B-roll footage of your 
company that media 
organizations can easily 
use. The kit should make 
it clear that journalists 
are allowed to republish 
the images or video with 
any appropriat e credits. 
Including a logo with the 
images is an easy way to 
get your brand image out 
into the public 
consciousness. Contact 
information:  This seems 
like a no-brainer, but 
public relations 
professionals say some 
people often overlook 
including a section 
telling media whom to 
contact for more 
information. You should 
list phone numbers and 
e-mail addresses.  
"The benefit of having a 
press kit is having all of 
the information that you 
want people to know 
together in one spot,". "A 
press kit without contact 
in formation is useless." 
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Warm weather is upon us now, and itôs time to pull out the toys and prepare them for some great riding. As ATV 
adventurers and fanatics, we are always on the lookout for fun events to attend. In this yearôs ñSummer/Fall Ride 
Guide,ò everything from sand dunes to forest-riding jamborees are on the list. Pack up your friends and family 
and attend any one of these great events. All the info you need is in this ñRide Guideò to have a great time this 
summer and fall.  

FARM FEST  
Andover, New York  
Andover has some of the best trail riding in the state. Trail riding at this festival is available from 9 a.m. to dusk, 
and after you are done riding, there is a lot of entertainment to look forward to. Barrel racing, mud -bog racing 
and Hyde racing are just a few of the fun events. There will be a dice-run/fun run for prizes, along with games and 
live music. You can even take them to Farm Fest for a great adventure, but you will have to leave your three-
wheelers at home. 
Cost:  $20 per day for riding. $10 per passenger. $5 per day to camp 
Directions:  U.S. Rt 15 North to Rt 417 West. Go past Andover about 4 miles to Elm Valley. Turn right onto 
County Rd #12. Turn right onto Jones Road, and go all the way to the top of the hill. Tall Pines is on the left, a big 
silver building  right next to the road. join in on the foot race through their big mud hole for prizes. Pack up your 
ATVs, UTVs and family, and  
Contact:  716-474-7660, www.tallpinesatvpark.com   

Welcome to the famous Tall Pines ATV Park in Upstate New York! 

Riders come from all over the Eastern United States to enjoy our 55+ miles of well-maintained trails! We aim to 
please! We offer ATV trails, single track dirt bike trails, hills, lots of mud, challenging trails, and nice  smooth 
trails.  

We pride ourselves on being the premier ATV Park of the East Coast. Our amenities include cabins, a power 
washer, campsites, and a cafe. And of course, friendly, personable service.  

                                   

WHERE TO RIDE: GUIDE TO SUMMER/FALL ATV 
JAMBOREES 

http://dirtwheelsmag.com/  

 

. Upcoming     
Events 

 
July 18:  Scrabble Ride 
 
July 27 - August 2:  Park 
Closed for Tough 
Mudder Set Up 
 
August 1 & 2:  Tough 
Mudder 
 
August 8 & 9:  Formal 
(Mud Prom) 
 
August 22 & 23:  24 
Hour Race 

 
September 5 & 6:  Farm 
Fest 
 
October 4:  Fall Ride 

http://www.tallpinesatvpark.com/
http://dirtwheelsmag.com/
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IRS  Tips        Issue Number:     HCTT - 2015 - 37  

Internal Revenue Service (IRS).  

Affordable Care Act and Employers: Understanding Affordable and Minimum Value Coverage 

In general, under the employer shared responsibility provisions of the Affordable Care Act, an applicable large employer may either offer 

affordable minimum essential coverage that provides minimum value to its full-time employees and their dependents or potentially owe an 

employer shared responsibility payment to the IRS.  

Here are definitions to help you understand affordable coverage and minimum value coverage. 

Affordable coverage: If the lowest cost self-only only health plan is 9.5 percent or less of your full-time employeeôs household income then 

the coverage is considered affordable. Because you likely will not know your employeeôs household income, for purposes of the employer 

shared responsibility provisions, you can determine whether you offered affordable coverage under various safe harbors based on 

information available to the employer. 

Minimum value coverage: An employer-sponsored plan provides minimum value if it covers at least 60 percent of the total allowed cost of 

benefits that are expected to be incurred under the plan. 

Under existing guidance, employers generally must use a minimum value calculator developed by HHS to determine if a plan with standard 

features provides minimum value. Plans with nonstandard features are required to obtain an actuarial certification for the nonstandard 

features. The guidance also describes certain safe harbor plan designs that will satisfy minimum value. 

For more information, visit the Affordable Care Act Tax Provisions for Employers pages on www.IRS.gov    

 

 

 

 

 

 

.  

 

 

 

 

 

 

  

http://links.govdelivery.com/track?type=click&enid=ZWFzPTEmbWFpbGluZ2lkPTIwMTUwNjI0LjQ2NDA0NTAxJm1lc3NhZ2VpZD1NREItUFJELUJVTC0yMDE1MDYyNC40NjQwNDUwMSZkYXRhYmFzZWlkPTEwMDEmc2VyaWFsPTE3MDE3NDg0JmVtYWlsaWQ9Z2hhbmNoZXR0QGFsbGVnYW55Y2hhbWJlci5vcmcmdXNlcmlkPWdoYW5jaGV0dEBhbGxlZ2FueWNoYW1iZXIub3JnJmZsPSZleHRyYT1NdWx0aXZhcmlhdGVJZD0mJiY=&&&135&&&http://www.irs.gov/
http://links.govdelivery.com/track?type=click&enid=ZWFzPTEmbWFpbGluZ2lkPTIwMTUwNjI0LjQ2NDA0NTAxJm1lc3NhZ2VpZD1NREItUFJELUJVTC0yMDE1MDYyNC40NjQwNDUwMSZkYXRhYmFzZWlkPTEwMDEmc2VyaWFsPTE3MDE3NDg0JmVtYWlsaWQ9Z2hhbmNoZXR0QGFsbGVnYW55Y2hhbWJlci5vcmcmdXNlcmlkPWdoYW5jaGV0dEBhbGxlZ2FueWNoYW1iZXIub3JnJmZsPSZleHRyYT1NdWx0aXZhcmlhdGVJZD0mJiY=&&&130&&&http://www.irs.gov/Affordable-Care-Act/Employers/Determining-if-an-Employer-is-an-Applicable-Large-Employer
http://links.govdelivery.com/track?type=click&enid=ZWFzPTEmbWFpbGluZ2lkPTIwMTUwNjI0LjQ2NDA0NTAxJm1lc3NhZ2VpZD1NREItUFJELUJVTC0yMDE1MDYyNC40NjQwNDUwMSZkYXRhYmFzZWlkPTEwMDEmc2VyaWFsPTE3MDE3NDg0JmVtYWlsaWQ9Z2hhbmNoZXR0QGFsbGVnYW55Y2hhbWJlci5vcmcmdXNlcmlkPWdoYW5jaGV0dEBhbGxlZ2FueWNoYW1iZXIub3JnJmZsPSZleHRyYT1NdWx0aXZhcmlhdGVJZD0mJiY=&&&131&&&http://www.irs.gov/Affordable-Care-Act/Employers
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     Message from the Deskéé 
DEAR CHAMBER MEMBERS:  

Your last Chamber newsletter delineated the increased benefits to growing your business resulting from being a member 

of the Greater Allegany County Chamber of Commerce. 

The Chamber is excited to announce that we are in the process of expanding our package to include some fun ñperksò 

and member to member discounts in addition to the extensive benefits we already offer. 

These new benefits can be accessed through a memberôs only link the Chamber is developing on the website. 

A membersô only perk we are currently developing further is our member to member coupon program. 

Members also will be asked if they would like to participate in a member to member discount coupon program. The 

Chamber will post a sample coupon for each member to complete if they wish to participate. 

In addition to these member to member benefits, the Chamber has been developing marketing ideas for businesses to use 

to increase their customer base. The GACCC is working with the Cuba and Wellsville Chambers to establish a gift 

certificate program. 

Your GACCC continues to work to give you maximum member benefits and tools to grow your business and expand 

your customer base. 
 

Gretchen Hanchett, Executive Director/ Tourism Coordinator 
 

 

 



 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Find us on Facebook  

 

OUR MISSION AND STRATEGY  
Á Preserving the competitive enterprise system of business: by creating a better understanding and appreciation of the importance of business people 

and a concern for their problems; by educating the business community and representing them in village, town, county, state, national, legislative 

and political affairs; by preventing or addressing controversies which are detrimental to expansion and growth of business and the community if 

they arise; by creating a greater appreciation of the value of a more liberal investment of substance and self on behalf of competitive business. 

  

Á Promoting business and community growth and development: by promoting economic programs designed to strengthen and expand the income 

potential of all business within the trade area; by promoting programs of civic, social and cultural nature which are designed to increase the 

functional and aesthetic values of the community; and by discovering and correcting abuses which prevent the promotion of business expansion 

and community growth. 

 

  

    The Greater Allegany County Chamber of Commerce 

newsletter is published quarterly and weôll be posted online. The editorial 

content of the newsletter includes a variety of topics to appeal to a wide range of 

readers. 

¶ Event reviews 

¶ Business spotlights 

¶  Tourism related news 

¶ Eye on Business theme-related articles 

¶ Business Bits and more. 

Our newsletter is not mailed out to every chamber member. Why use old ways 

when we have the wonderful world of technology? Look for a digital copy of 

this newsletter in your email inbox.  

Advertise 
Advertising opportunities are available and members are encouraged to submit 

articles and press releases for inclusion in the newsletter. This is a free member 

benefit that I hope you will take advantage of!!! 

To advertise in the newsletter, submit ad/or article, Ad as a PDF and article in 

word, to ghanchett@alleganychamber.org Just one more place to advertise!  

 

¶  

 

Advertise your Businessé 

 

Greater Allegany Chamber of Commerce & Office of Tourism  

 

 
 

About Our Organizationé 

 
Discovery Allegany Travel Show  Click on Link Below 

                  https://youtu.be/s5R5qF9waQ4   

Crossroads Conference Center 
6087 State Rt. 19N 

Suite 120 
Belmont, NY 14813 

 
PHONE: 

(585)268-5500 
 

FAX: 
(585)268-7473 

 
E-MAIL: 

ghanchett@alleganychamber.org 

 
 Weôre on the Web! 

See us at: 

www.alleganychamber.org 

www.discoveralleganycounty.com  

 

http://alleganychamber.org/About.aspx
http://alleganychamber.org/About.aspx
http://alleganychamber.org/About.aspx
http://alleganychamber.org/About.aspx
http://alleganychamber.org/About.aspx
http://alleganychamber.org/About.aspx
mailto:ads@jantris.com
https://www.facebook.com/pages/Greater-Allegany-Chamber-of-Commerce-Office-of-Tourism/122653761140194
https://youtu.be/s5R5qF9waQ4
mailto:ghanchett@alleganychamber.org
http://www.alleganychamber.org/
http://www.discoveralleganycounty.com/
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Team Allegany #21   

**FOR IMMEDIATE RELEASE** 
LOCAL BUSINESS LEADER TO PARTICIPATE 
Race to Recover America's Missing Children 

Season 9      2015 FIREBALL RUN Space Race 

Go to http://fireballrun.com/events/2015-space-race/teams/allegany and Vote for Team Allegany! 

UNIVERSAL FLORIDA - Gretchen Hanchett, Greater Allegany Co. Chamber & Office of Tourism, Executive Director & Deb Root, 

Allegany County Legislator and Root Water Well, will participate in Season 9, FIREBALL RUN Space Race, an online reality-filmed 

entertainment series. Promoting Allegany County!!!  Sept 25- Oct 4 Hartford, CT to Floridaôs Space Coast.  

Adventuring to: Queen Anneôs County, MD., Williamsburg, VA., Topsail Island, NC., Florence, SC., Liberty County, GA., Sanford, FL. 

The 1950's officially started the space race, but its 2015 and a new race for space readies for lift off. Sept 25th - Oct 3rd 2015. Beginning 

in Hartford, CT., then adventuring to Queen Anne's, MD., Williamsburg, VA., Topsail Island, NC, Florence, SC., Liberty County, GA., 

and finishing 8 days later to a massive city-wide parade finish in Cocoa Beach, Florida. This season features 4 Astronauts from 4 

nationôs vs the 40 multinational driving teams. 

Since 2007, FIREBALL RUN has been The Most Epic Adventurally in America®, a gripping 8 day, 2000 mile, life-size trivia game, 

where America serves as the game board; part live event, part streamed, and part 25 episode series. Unlike reality TV, FIREBALL RUN 

is authentic and real; 50 celebrity and aspirational driving teams compete for bragging rights, a greater cause, and a plastic road sign. All 

while raising awareness for missing children.  

 

Team Allegany has been assigned and will raise awareness for local missing child, Patrick Kennedy Alford .Patrick Kennedy Alford, 

now 13 years who has been missing since January 22, 2010. A victim of (non-custodial abduction/ abduction/ run away), Local 

Participants, Gretchen Hanchett & Deb Root  hope to raise media attention that could inspire someone to come forward with new leads 

for police. "It is time for Patrick to come homeò said Gretchen Hanchett. 

 

To move about the country, teams solve clues and accomplish tasks based on area; points-of-interest, history, & culture, while 

promoting and bring awareness to beautiful Allegany County. Although a living trivia game, there is nothing trivial about FIREBALL 

RUN's message or results. Often referred to as ñthe most fun you will ever have, doing the most important thing youôve ever doneò, 

every team is assigned a missing child from their home of origin and tasked with distributing posters; the effort annually distributes 

65,000 posters across America and has aided in 44 recoveries since 2007. Child Rescue Network serves as the shows official charity.  

 

The event is streamed live. Supporters and fans can track team locations Team Allegany 21 via live GPS by AmberAlertGPS at 

www.fireballrun.com/live. All seasons, all episodes, are all available online at www.fireballrun.com. 

 

 

Greater Allegany County Chamber, Gretchen Hanchett 585-268-5500 or ghanchett@alleganyChamber.org  

http://fireballrun.com/events/2015-space-race/teams/allegany
http://www.fireballrun.com/
mailto:ghanchett@alleganyChamber.org


 

 

 
 

  

 

Friends of Allegany Arc 

- Join us! - 

SUMMER SCRAMBLE  
Golf Tournament 
Format & Fees 

Awards & Prizes 

Friday, August 21st 

1:30pm shotgun start 

Wellsville Country Club  
Å Four Person Scramble Format 
(Includes 18-holes, cart, beverages & dinner) 

Å Fee $50 WCC members 
$60 non-members 
Å 1st place team prizes; menôs, womenôs & mixed 
Å $10,000 hole-in-one (Hole #18) 
Å Three $500 hole-in-one chances 
Å Longest Drive (men & women) 
Å Closest to the Pin (men & women) 

 

 


